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Abstract

This study explores women entrepreneurship in the digital age, highlighting
opportunities and challenges. It examines how digital tools empower women entrepreneurs and
impact business growth.
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Introduction

The digital age offers unprecedented opportunities for women entrepreneurs in India
via e-commerce, social media, digital marketing, and remote work. This study delves into
trends, challenges, and strategies for women entrepreneurship, highlighting digital
empowerment.

Women entrepreneurs face digital literacy gaps, online security concerns, and balancing

digital and business demands.

Scope of Research Study

Focuses on women entrepreneurs leveraging digital tools in India.

Significance of Research Study

The significance of present research study is as under -
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1. Educational Significance: Enhances understanding of digital entrepreneurship.
2. Functional Significance: Improves digital skills for women entrepreneurs.

3. Social Significance: Promotes women empowerment via digital business.
4

Political Significance: Informs digital policies for women entrepreneurs.

Relevance of Research Study
The relevance of present research study is as under -
1. National Relevance: Boosts India's digital economy via women-led businesses.

2. International Relevance: Offers insights for global digital entrepreneurship.

Objectives of Research Study
The objectives of present research study is as under -
1. Identify digital opportunities for women entrepreneurs.

2. Analyze challenges in digital adoption.

Hypotheses of Research Study
The hypothesis of present research study is as under -
1. Null Hypothesis (HO): Digital tools do not significantly impact women
entrepreneurship.

Alternative Hypothesis (H1): Digital tools enhance women entrepreneurship growth.

Research Methodology
1. Research Design: Mixed-methods (surveys and interviews).
2. Research Sample: 250 Women entrepreneurs in India using digital tools.

3. Limitations: Focus on select digital platforms.

Findings

The findings of present research study is as under -
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1. Opportunities: Digital marketing boosts reach, e-commerce enhances sales, social
media builds brands.
2. Challenges: Digital literacy gaps, online security concerns, balancing digital and

business demands.

Recommendations
The recommendations of present research study is as under -
1. Enhance digital literacy: Training for women entrepreneurs on digital tools.
2. Promote digital security: Support for online business safety and data protection.
3. Leverage digital platforms: Use social media, e-commerce, and digital payments for
growth.
Conclusion
Digital tools empower women entrepreneurs in India. Addressing challenges like
digital literacy and security can boost business growth and economic impact. Enhanced digital
skills, business growth, and flexibility. Growth via digital women-led businesses, job creation.

Women empowerment, digital inclusion, and entrepreneurship models.
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