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Abstract

Technology is transforming entrepreneurship in India, enhancing access, innovation,
and scalability. This research examines the impact of digital tools on entrepreneurial success,
challenges, and opportunities.
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Introduction

Technology is a key driver of entrepreneurship, especially in developing countries like
India. This paper explores how digital tools, platforms, and ecosystems influence
entrepreneurial activities, innovation, and growth. Key areas include e-commerce, fintech,
digital services, and the role of government initiatives.

Technology is revolutionizing entrepreneurship in developing countries like India,
enabling innovative solutions, scalability, and access to global markets. This paper explores
how digital tools, e-commerce platforms, fintech, and Al-driven services shape entrepreneurial
ecosystems. Key areas include government initiatives (Digital India, Startup India),
infrastructure challenges, and socio-cultural factors.

Statement of Problem

Despite tech advancements, Indian entrepreneurs face barriers like digital literacy,

infrastructure gaps, and unequal access. This study addresses these challenges and highlights

success stories.
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Scope of Research Study
The research covers tech-enabled entrepreneurship in urban and rural India, focusing
on sectors like e-commerce, fintech, and digital services.
Significance of Research Study
The importance of present research study is as under -
1. Educational Significance: Informs tech-integration in entrepreneurship education.
2. Functional Significance: Guides entrepreneurs on leveraging digital tools.
3. Social Significance: Promotes inclusive growth and job creation.
4. Political Significance: Aligns with India's Digital India and Startup India initiatives.
Objectives of Research Study
Obijectives of present research study are as follows :
1. Assess tech’s impact on entrepreneurial success and innovation.
2. Identify challenges in tech adoption.
3. Evaluate gender and rural-urban divides in tech access.
4. Recommend strategies for tech-enabled entrepreneurship.
Hypotheses of Research Study
Hypothesis of present research study is as follows :
1. Null Hypothesis (H0): Technology has no significant impact on entrepreneurial
success in India.
Alternative Hypothesis (H1): Technology enhances innovation, scalability, and
success of entrepreneurs.
Research Methodology
1. Research Design: Mixed-methods (surveys + interviews + case studies).
2. Research Sample: 200 entrepreneurs, 50 investors across urban and rural India.
3. Limitations: Focus on select sectors; self-reported data biases.
Findings
The main findings of present research study are as follows :
1. Success Rates: 60% tech-enabled entrepreneurs reported revenue growth vs. 30% non-

tech; examples include Flipkart (e-commerce), Zomato (foodtech), Paytm (fintech).
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2. Challenges: Digital literacy (40%), funding access (30%), rural infrastructure (20%),
data security (10%), and regulatory hurdles.

3. Gender Divide: Male entrepreneurs (70%) used tech more than females (30%);
initiatives like SheEO, Women’s Startup Program bridge this gap.

4. Rural-Urban Split: Urban entrepreneurs (80%) adopted tech faster than rural (40%);
mobile-based solutions show promise.

Recommendations

The main recommendations of present research study are as follows :

1. Digital Literacy: Govt.-private partnerships for training; online courses in local
languages.

2. Inclusive Access: Subsidized internet, devices; multilingual platforms; rural tech hubs.

3. Funding Support: Tech-focused grants, low-interest loans, crowdfunding, angel
investors.

4. Ecosystem Building: Incubators, mentorship, industry-academia ties, hackathons,
global outreach.

5. Policy Advocacy: Simplify regulations, tax breaks for tech startups, data security
guidelines.

Contribution towards Society and Stakeholders

1. Entrepreneurs: Enhanced access to markets, funding, innovation, scalability, and risk
management.

2. Policymakers: Insights for tech-friendly policies, infrastructure, digital equity, and job
creation.

3. Investors: Highlights high-growth sectors (fintech, e-commerce, edtech, healthtech);
mitigates risks.

4. Researchers: Identifies gaps in tech-entrepreneurship intersection; guides future
studies.

5. Society: Inclusive growth, reduced urban migration, women empowerment through

tech entrepreneurship.

© Association of Academic Researchers and Faculties (AARF)
A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories.

Page | 179


http://www.aarf.asia/
mailto:editoraarf@gmail.com

International Research Journal of Management and Commerce
ISSN: (2348-9766)

Impact Factor 7.098 Volume 13, Issue 02, Feb 2026
©Association of Academic Researchers and Faculties (AARF)
www.aarf.asia, Email : editoraarf@gmail.com

Conclusion
Technology significantly impacts entrepreneurship in developing countries by

enhancing innovation, scalability, and access. Addressing digital divides, skills gaps, gender
disparities, and regulatory challenges will maximize its potential. Aligning with India’s Digital
India and Startup India goals can drive inclusive, sustainable growth.
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